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Football fever hits Hong Kong again with Football fever hits Hong Kong again with 
the 2010 World Cup kicking off tonight, the 2010 World Cup kicking off tonight, 
beginning a feast of 64 football matches beginning a feast of 64 football matches 
over the next 31 days.over the next 31 days.

Last week, TNS asked Hong Kong people Last week, TNS asked Hong Kong people 
their opinions about the World Cup their opinions about the World Cup …… are are 
they interested, do they plan to watch the they interested, do they plan to watch the 
matches and where, which country they matches and where, which country they 
are rooting for, who they think will winare rooting for, who they think will win……
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So who do the people So who do the people 
of Hong Kong think it of Hong Kong think it 

will be?will be?
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Interest in World Cup

This year, there is a 12% drop in those interested from that of the previous World Cup (83% interested), 
although the event still appeals to a majority of 73%. Possible reasons for the decline in interest: 

South Africa, this year’s host, is a country that not many people are familiar with and is more known for 
their numerous political and social issues – crime, political instability, etc.
Soccer wise, it is not known for its soccer talent unlike Germany who has a very successful soccer 
history and as host, was one of the favourites in 2006.
Publicity about the tournament has also been quite slow until recently, possibly due to budget cuts by 
advertisers since the 2008 global financial crisis. Promotions have mostly been seen on online social 
media, such as Facebook and Twitter, rather than high-profile outdoor activities.  
As a result, the poll found fewer respondents keen to participate in World Cup-related activities, such 
as subscribing to i-Cable in order to watch the games, betting on matches, or watching the final live.
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83% of men 64% of women
Base: All (n=1,000)

73% of Hong Kong’s online population are 
interested in the World Cup
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Who do Hong Kong Who do Hong Kong 
fans think will fans think will 
compete in the    compete in the    

World Cup final?World Cup final?
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Teams likely to contest in the final - 2006

In 2006, a majority (82%) believed that Brazil would reach the final, although eventually this was not the 
case.
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Teams likely to contest in the final - 2010

Brazil (53%) & England (27%) are still seen as favourites to reach the final but 2010 results are more 
fragmented and the opinion is that several other teams are close behind the Brazil team.
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Germany’s chances have dropped from 27% in 2006 to 
15% this year. The 2006 host is now less favourable 
most likely due to the fact that the World Cup isn't on 
home soil hence people don’t rate their chances as 
highly as in 2006.

The likelihood of Spain appearing in the final has seen 
a significant increase from 3% to 21%, most likely as a 
result of removing their tag as underachievers in the 
international football arena after winning the 2008 
UEFA European Football Championship.
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Who do Hong Kong Who do Hong Kong 
fans fans wantwant to win the to win the 

World Cup final World Cup final …… but but 
who do they think   who do they think   
will actually winwill actually win it?it?
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“Most like to win” and “Will actually win” - 2006

In 2006, Brazil was seen as the clear favourite in terms of liking (50%) and to become World Cup 
Champion (63%).

2%

3%

4%

4%

6%

7%

20%

50%
63%

10%

9%

5%

3%

4%

2%

1%

0% 10% 20% 30% 40% 50% 60% 70%

Spain

Italy

France

Holland

Argentina

Germany

England

Brazil

Most like to w in

Will actually w in

Base: Interested in the Football World Cup (n=907)



Page 11

“Most like to win” and “Will actually win” - 2010

Although Brazil is still a favourite in both categories for 33% of respondents, 2010 survey shows more 
fragmented results demonstrating that support is now distributed across 8 teams, supporting public opinion 
that these teams all stand a good chance of winning the World Cup.
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Will Hong Kong fans be watching the final?

Only half of Hong Kong’s citizens expect to watch the final live, compared to 64% in 2006. This decline 
might be attributable to the fact that 42% have not yet made a decision about that, and they will do so 
closer to the match .
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And where will they be watching it?

Home is still the favourite place to watch the final for more than half of Hong Kongers but watching in a 
public area is gaining popularity, up from 4% in 2006 to 8%.
Even though the final will be shown live on local free-to-air TV channels TVB and ATV, lack of advance 
publicity may lead people to believe, at the moment, that they need to leave their homes for the final.  
Alternatively it may also just be that more people would like to experience watching the final in a more 
exciting atmosphere i.e. watching with other football fans.
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Football by phone?
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TV channels subscribed to
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Switch from Now TV?

A total of 65% have not subscribed to i-Cable (the official Hong Kong World Cup broadcasters). Of the 28% 
who are now TV subscribers, only 10% plan to switch to i-Cable, 36% are not sure yet whether they’ll 
switch but it’s a definite ‘NO’ for 54%. This may be due to the fact that they do not want to commit 
themselves to an i-Cable subscription beyond the one-month World Cup period.
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And will they bet on the World Cup?

Only 28% say they will bet on the World Cup which is a substantial drop from 44% in 2006. Some 16% are 
still undecided on whether they will place a bet or not.
This may be explained to some extent by the more fragmented results of which country people believe will 
play and win in the final this year. This uncertainty among other key factors such as injuries to key players 
and who will make the starting 11 for their respective teams means people may wait patiently until closer to 
kick-off dates to make their bets.
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Finally, who is Finally, who is 
Hong Kong fansHong Kong fans’’ 

favouritefavourite World Cup World Cup 
footballer?footballer?
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Favourite player - 2010

Ronaldinho was the top favourite in 2006 (36%) with a huge gap between him and the 2nd top favourite, 
Ronaldo (16%), but with their absence from this world cup, there isn’t a huge disparity between the top 
favourites - Cristiano Ronaldo of Portugal (16%) is very closely trailed by Lionel Messi of Argentina (15.5%) 
and Kaka of Brazil (15.4%).
The transformation of promising players such as Cristiano Ronaldo and Lionel Messi due to outstanding 
performances with their club teams Manchester United/Real Madrid and Barcelona respectively, since the 
last World Cup has seen them become football superstars and fan favourites.

Base: Interested in the Football World Cup (n=726)
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TNS World Cup opinion poll was conducted online using Lightspeed 
Research access panel amongst a nationally representative sample of 
1,000 Hong Kong adults aged 15-54 from May 27th to June 6th. Results are 
presented at 95% confidence levels with a margin of error of +/-3.2%. 

About TNS

TNS, which recently merged with Research International, is 
the world’s largest custom research agency delivering 
actionable insights and research-based business advice to 
its clients so they can make more effective business 
decisions. TNS offers comprehensive industry knowledge 
within the Consumer, Technology, Finance, Automotive and 
Political & Social sectors, supported by a unique product 
offering that stretches across the entire range of marketing 
and business issues, specialising in product development & 
innovation, brand & communication, stakeholder 
management, retail & shopper, and qualitative research. 
Delivering best-in-class service across more than 75 
countries, TNS is part of Kantar, the world’s largest 
research, insight and consultancy network. Please visit 
www.tns-global.com.hk for more information.

For more information, please contact:
Khaw Mei Ling, meiling.khaw@tns-global.com

www.tns-global.com.hk

About the study

About Lightspeed Research

Lightspeed Research delivers valuable data to help clients 
make informed business decisions.  With proprietary 
online panels throughout the world, our verified, engaged, 
and deeply profiled survey respondents can support 
research studies that vary in scope and complexity.  
Lightspeed Research’s expert Client Operations Team 
offers data collection services including survey design, 
sample management, programming, and reporting.  The 
company has offices throughout the United States, 
Europe, and Asia Pacific.  Lightspeed Research is part of 
Kantar, the information insight and consultancy division of 
WPP.  For more information, please visit 
www.lightspeedresearch.com.

http://www.tns-global.com.hk/
mailto:meiling.khaw@tns-global.com
http://www.tns-global.com.hk/
http://www.lightspeedresearch.com/
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